
WELCOME

EELLCCOOMMEE  TTOO  tthhee  ffiirrsstt
5599CClluubb  nneewwsslleetttteerr,,  
aalllloowwiinngg  uuss  ttoo  kkeeeepp  yyoouu

iinnffoorrmmeedd  –– aanndd  eennaabblliinngg  yyoouu  ttoo
ddiissccoovveerr  wwhhaatt  yyoouurr  ffeellllooww  
mmeemmbbeerrss  aarree  ddooiinngg..

OOvveerrlleeaaff  yyoouu  ccaann  rreeaadd  aa  sshhoorrtt
ppiieeccee  aabboouutt  oouurr  rreecceenntt  aannnnuuaall
aawwaarrddss  eevveenniinngg,,  wwhhiicchh  wwaass  hheelldd
tthhiiss  yyeeaarr  aatt  MMaarrrriiootttt  FFoorreesstt  ooff
AArrddeenn..

CCoonnggrraattuullaattiioonnss  ttoo  aallll  ooff  tthhee  
wwiinnnneerrss  aanndd,,  iiff  yyoouu  mmiisssseedd  oouutt
tthhiiss  yyeeaarr,,  II  hhooppee  wwee  ccaann  ssttrriivvee  
ttooggeetthheerr  ttoo  eennssuurree  yyoouu  llaayy  yyoouurr
hhaannddss  oonn  aa  ttrroopphhyy  iinn  22001166..

AAss  aallwwaayyss  iitt  wwaass  aa  ggrreeaatt  eevveenniinngg,,
wwhhiicchh  ffoolllloowweedd  aann  iinnffoorrmmaattiivvee
aanndd  eedduuccaattiioonnaall  ddaayy  ooff  sseemmiinnaarrss..

OOnnee  ooff  tthhee  tthhiinnggss  wwee  ttoouucchheedd
oonn,,  dduurriinngg  tthhee  ddaayy,,  wwaass  tthhee  
iimmppeennddiinngg  llaauunncchh  ooff  oouurr  nneeww
GGoollffTTeellll  pprroodduucctt,,  wwhhiicchh  wwiillll  hhaavvee
aa  ssoofftt  llaauunncchh  ssoooonn  aanndd  aabboouutt
wwhhiicchh  yyoouu  wwiillll  bbee  ttoolldd  aa  lloott  mmoorree
iinn  tthhee  nneeaarr  ffuuttuurree..

IItt  iiss  aa  ffeeeeddbbaacckk  //  rreevviieeww  sseerrvviiccee
ffoorr  ggoollff,,  bbuutt  aallll  ffeeeeddbbaacckk  iiss
gguuaarraanntteeeedd  ggeennuuiinnee..  CCoonnttaacctt
uuss  iiff  yyoouu’’dd  lliikkee  ttoo  lleeaarrnn
mmoorree..

MATT ROBERTS
ddiirreeccttoorr,,  5599CClluubb

sspprriinngg  22001155

BENCHmark

he Leading Golf Courses of
Europe has rebranded as
World of Leading Golf (WLG),

to better reflect its burgeoning 
worldwide influence.

A corporation represent-
ing some of the globe’s
most distinctive clubs,
WLG will see its 
rebranding replicated in its
new website and in a 
series of new initiatives – including the
launch of an on-line tee-booking 
facility, a magazine, and on-line shop.

Speaking at the annual 59Club awards
dinner, at Forest of Arden Hotel &
Country Club, Claus Feldt, the general
manager of WLG, explained: The core
of the terms of admission to the World
of Leading Golf is an utter devotion to
the quality and values of golf.
Member clubs and potential
members are tested 
anonymously to certify the
clubs’ compliance to WLG 
standards. 

“We thereby 
provide an objectively
evaluated certification
to identify the ‘best
of the best’ and 
position them as the
‘Champions League’
of golf courses.”

The ‘mystery’ tests will be fulfilled by
59Club, and have been adapted to
suit the diversity and cultural differ-
ences of members. 

The test is focused on
maintaining the highest
standards in all areas – 
including customer 
service, customer 
satisfaction and economic
targets – but also to 

ensure the venues remain aspirational.

Feldt added: “The various 59Club 
mystery-shopper tools allow 
measurement and benchmarking
against the industry, competitors and
other leading venues. And, for WLG
member clubs, these obligatory 
mystery-shopper tests have tangible
benefits.”

Leading corporation
to utilise 59Club’s
‘mystery’ testing

TTEESSTTIINNGG  TTIIMMEE::
Claus Feldt, right, with
59Club’s CEO 
Simon Wordsworth
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we’ve hailed
the best and

now we’re
getting better 
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he Dubai Golf group was the
big winner at the fifth annual
59Club Service Excellence

Awards – the ‘Oscars’ of the golf 
service industry.

Not only did it take the award for
‘Golf Group of the Year’, but Alan
Mackenzie, from Dubai Creek Golf &
Yacht Club – one of Dubai Golf’s three
clubs – won the award for ‘Golf 
Manager of the Year’. What’s more,
Dubai Creek and Emirates GC both 
secured coveted gold flag status in the 
members’ clubs category.

The event, compered by BBC sports
presenter Dan Walker and held at the
Forest of Arden Marriott Hotel &
Country Club, saw 14 awards 
presented, while another 17 venues
saw their commitment to continued
quality recognised with the award of a

prestigious gold or silver ‘flag’.

While familiar names dominated the
headline awards – Stoke Park was the
‘Ultimate Members Club’ and Celtic
Manor 2010 took the plaudits for 
‘Ultimate Golf Resort’ – there were a
number of other outstanding perform-
ers who gained recognition, with one
particular group highly visible.

QHotels’ Mottram Hall secured the
title of ‘Most Improved Golf Operation
Team’, while Belton Woods, in
Grantham – another QHotels venue –
produced the ‘Most Improved Golf
Sales Team’. And a QHotels hat-trick
was achieved with Dunston Hall 
picking up ‘Golf Sales Team of the
Year’. 

Marriott’s Breadsall Priory triumphed in
‘Golf Operation Team of the Year’,
while The Manor House, in Castle
Combe, took the title of ‘Golf 
Membership Sales Team of the Year’.

Celebrating the
top performers

Newsletter, written and designed for 59Club by the Azalea Group – www.theazaleagroup.com

59Club: setting the benchmark for
customer service excellence

0044 (0)1530 440004
info@59club.com    | www.59club.com

the press gang 

NEWS IN BRIEF

59CLUB HAS featured in a series
of industry specific articles in both
Pro Shop Europe and Golf 
Retailing  magazines over the past
year.

Chief executive
Simon
Wordsworth and
fellow directors
Matt Roberts and
Mark Reed have
each written 
features for the 
magazines and

this has attracted the interest of
further trade publications.

“There is no truth in the rumour
that we are thinking of engaging
a literary agent, however,” 
insisted Wordsworth, with a smile.

monte rei first 
MONTE REI Golf & Country Club,
on the Eastern Algarve, is the first
resort to adopt 59Club’s new ‘Stay
& Play’ product – a specific, 
in-depth, statistical customer 
experience analysis.

The new product was launched in
response to enquiries from 
European venues where the stay-
and-play visitor tends to be of a
different type to those in the UK.

It covers all aspects of a golf
break, from the initial booking and
payment process through to the
departure from the resort. It also
includes transfers, check-in and -
out, plus all the standard mystery
shopper categories, such as the
golf, pro-shop experience and
F&B, plus, where relevant, fine 
dining and custom-fitting.

RREECCOOGGNNIITTIIOONN:: Dubai Creek’s Alan Mackenzie, centre, poses proudly
with Dan Walker, left, and 59Club CEO Simon Wordsworth
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RREEEEDD::  RReeaadd
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